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STEVE JOBS

“Why join the navy,
if you can be a pirate” 



There’s a rebel inside of us.

Being a pirate is an attitude, a mentality.
We don’t accept the standards. 

We do not wait for someone to give us permission.
Being a pirate really means to be fearless. 
We must go further than other agencies, 

accepting the world as a challenge.

We think about better ideas, we make it matter 
and we make it happen.

A good pirate can understand the rules, 
and once you get the rules, you’ll be able to break them.

Pirates are rebellious: 
the greatest pirates of the sea were fearless.

We’re always told to step out the line, and not into it.
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Journalist by profession, Godfrey Grima, 

back from Fleet Street taking his first 

steps towards settling down. Never quite 

got there – the settling down bit. Opens 

a company with, in hindsight, a ridiculous 

blue dolphin logo. The name of the game 

is Advertising. One client turns into two, 

then four, then more. What starts off as 

PR consultancy evolves into a design, 

media booking, full-blown communications 

agency and with that grows the necessity 

for a specialised team. Offices in Floriana, 

Development House, just one floor below the 

American Embassy, one would suppose the 

Journalist couldn’t help but place himself in 

the thick of things and if something was ever 

going to happen in the 1970’s locally – the 

Americans would be involved.

50Years Young



The Journalist turned Ad. Man 

reminiscent of Mad Men grew his 

business amidst Whisky deals, long 

lunches, handshakes and a cloud of 

cigarette smoke. In retrospect, the 

company was forged on building 

relationships with talented people 

and developing partnerships with 

invested clients. What remains at 

the core of the agency 50 years 

on, is the sentiment the journalist 

brought to the original table, “have 

fun, excel at what you do, be the 

smartest person in the room, if 

you’re not, hire someone smarter 

than you”. 

People want to talk about the 

evolution in the field of advertising. 

Times are hard, media buying is 

down, clients hire their own internal 

marketing teams / designers, digital, 

mobile telephony, internet, apps. – 

the platforms have redesigned the 

field. Old news. We are not at the 

cusp of change, we are in constant 

transition, the pace is manic, and 

the industry is exhilarating. This is an 

exciting time to be in the business.  

“You have to have integrity, 
because integrity includes, 
honesty, loyalty, the control 
of self interest and never 
having to say... I made a 
willful mistake”. 

GODFREY GRIMA, FOUNDER
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I never had a chip on my shoulder 

worried that people might construe my 

appointment as chairperson to TBWA\ANG 

as given to the only child. Possibly because 

I was one of those kids who mostly spent 

time with her father, at work. I spent days on 

end watching the designers, the first group 

predominantly female sketching lettering 

in fine pen, a plethora of colours neatly 

displayed on each of their architect tables. 

I was the seven year old who salivated over 

what to me, back then, was the wonderland 

of art supplies and stationary. My dad 

would bring me off-cuts from Grima Printing 

and proud as punch I’d spend my time 

industriously stenciling, drawing and fine-

tuning my own version of graphic design. The 

studio evolved, computers were brought in, 

Back to 
the future



the team changed and I was by then, 

a teenager crushing heavily on all 

things Associated News Group. I was 

primarily entranced with the elegant 

secretary who kept flawless record of 

appointments, newspaper cuttings 

and stamps. The woman stocked 

stamps like the company’s future 

depended on it. She secretly ran the 

show and kept everyone in line, at the 

time there was no general manager 

role to be had because the owner 

supposedly had all matters in hand, 

those were the 80s for you, women 

still running the show from behind 

the reception desk. The studio was 

losing its hold on me, a slight sense 

of formality and seriousness to colour 

separations, a few of which I mangled 

myself accidentally and was sternly 

reprimanded for. So off I drifted, 

away from designers and closer to 

account handlers. I remember being 

particularly fascinated by a Canadian 

women we had on staff who cordially 

invited me to tag along to some client 

meetings. In retrospect, I suspect I 

might have been off-loaded onto her 

in an attempt to steer me away from 

“If you treat people with 
respect and loyalty they will 
still move on, but moving 
on isn’t necessarily the end 
of your journey. Your paths 
might cross again. Always 
treat your people like that is 
not a negative possibility”. 

JULIANNE GRIMA, CHAIRPERSON
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those blessed Colour Seps. The woman 

had a bewitching quality about her, not her 

appearance or mannerism but when she 

talked branding, when she talked concepts, 

you were done for.

My writing as you can see, is a testament 

to my first love, my love of people, my 

fascination with human behaviour and my 

ambition for more women in leadership 

roles. The route was clear, it had to be 

Psychology. Unemployable post undergrad., 

I humbly applied for a reception job at 

the then ANG. I remember the interview 

to be grueling; you’d think the man was 

recruiting a rocket scientist. The company 

had grown and reception didn’t carry the 

allure it once had. Easily bored, I stuck my 

nose into accounts, made debt collecting 

a personal mission, moved on to client 

handling, hired more people, bought new 

premises, moved us out of Floriana (with the 

journalist threatening to stay behind alone 

at Development House – disconnecting the 

internet put that option to rest). Brought in 

my brilliant partner Bertrand Attard, moved 

out of the agency to chase post graduate 

degrees in Psychotherapy, built my practice, 

had kids and at some point – blinked and 

found myself back home as Chairperson. 

TBWA\ANG is a proud champion for 

diversity in the workplace, women in 

leadership, corporate social responsibility 

and beyond that, a home to real people 

with raw talent.

“Natural talent is necessary, 
but hard work is a must”. 

JULIANNE GRIMA, CHAIRPERSON



1968 - 2018

Highlights and milestones 
of a 50 year journey.

Half a century 
in the making
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Start how you mean to continue. 
Start Big!

A Journalist 
with a dream.

The beginning of a truly 
unexpected journey of 
pride and legacy.
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1968 1970 1972

Coca-Cola 
gave us our 
first break. 
Public relations, 
consultancy and TV 
commercials that sold 
a lifestyle people could 
either identify with or 
aspire to.



The one we
all remember. 
Mr. Zarb, one of our first 
clients and a dear friend.

1974 1976 1978

Zarb
Stores

The Malta
International

Trade Fair

Palazzo
Pescatore

An iconic building still very 
prominent in St.Paul’s Bay, 

back then home to the 
renowned Pescatore 

Restaurant run by the brilliant 
Benny and Maria Muscat. 

…because even 
fairs need promoting.
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Printing Power
Penprint Ltd., later 
rebranded Grima Printing 
& Publishing Industries.
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1978 1980 1982

An investment in publishing local 
talent. One remembers the distinct 
bouquet of freshly trimmed paper, 
machine oil hard at work married with 
busy ink and the whiff of a small team 
of men pouring muscle and pride into 
that hand-stitched paperback.

Colour craft was a zealous 
attempt at bringing colour 

separations to the island. With 
a high investment and a sudden 

huge influx of like-minded 
entrepreneurs, the investment 
was a game-changer but not 

sustainable long term.



When was an artwork so small 
it could fit on a floppy disk?
If you were part of our 
‘image workshop’ you’d surely recall!

1984 1986 1988

No matter which version you remember, 
Kelmet il-Malti is reminiscent of 
blackboards and pony tails.

Maltese 
Dictionary

My 9yr old thought
this was a coaster.

Booking orders needed to be faxed to 
the media. Sounds simple enough. The 
fax ran on phone lines. Now imagine 
faxing a booking order, half way the 
line drops, the machine jams and 
re-sending could mean having made 
a double booking. 

Oh yes my friends, 
anyone who worked 
in reception had 
a love/hate 
relationship with  
the fax machine. 

C R E A T I V E  G R A P H I C S

TVC for 
Coca-Cola 

Introducing Maltese talent to our screens.

Fax It!



Good work 
sells itself. 
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many a sleepless night.
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1988 1990 1992

Gradually signing on a number of new clients 
including Panta Lesco, Dragonara Casino, 
Malta Freeport, Polidano, etc.

ANG launches
McDonald’s 

At a time when internet 
was slowly creeping in, 

we still sourced models by 
means of placing ads in the 

newspapers. Photoshoots 
ran long and the output 

was still provided on film or 
printed photos. The process 
was lengthy but rewarding. STORES

JB Stores 
Catalogue



1994 1996 1998

Original TV dramas ‘Delitti Maltin’ 
and ‘Il-Pesta’ were filmed, edited 
and animated by Associated News Group.

Broadcasting 
Award

ANG launches
McDonald’s 

ANG partnered up with McDonald’s 
launching it’s first store in Valletta. Amongst 

the many firsts this forward-looking 
client entrusted us with this then 

novel Tray-Liner advertising concept.

We’re all about 
telling stories.
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1998 2000

A relationship that spanned over a decade, 
starting with the full branding and launch 
of GO Mobile and later moving into 
handling the entire GO account. 

MEPA
Aside from the 

creative campaigns and 
activations, we needed 

our most meticulous 
designers to handle the 
constant MEPA permits, 

notice adverts and 
annual reports.  

Carant
Trading

The brilliant Gauci 
brothers, Paul, Mario and 
Bernard entrusted us with 

a plethora of their then 
brands including Big Bon, 

Embassy shopping 
complex, MANGO, 

Pull&Bear, River Island, 
Zara, Bossini, Bershka 
and Carmelo Delia to 

mention a few. 

Malta
Enterprise

2002



Middlesea Valletta Life

2004 2006 2008

‘i’m lovin it’

Celebrate Life

A commercial and an image that 
remained at the heart of MSV for years.

Localising a worldwide brand. 
Awarded for our campaign by McDonald’s Europe.

Euro changeover
in Malta.

The 
Euro

Entrusted with a major campaign 
that supported the general public 

to make a seamless transition 
from Maltese Lira to Euro.

Malta
Enterprise

Working together with a spirited 
group of individuals, we built 
the brand that would be the 

face of Malta Inc. - tasked 
with attracting foreign direct 

investment to the island.
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2008 2009 2010

Launch of
Banif Bank

“This move will help us tap into so many 
different assets and will advance the level 
of servicing we deliver to clients” 
- Mr Attard, Director.

ANG rebrand 
following affiliate 
with TBWA
Becoming The 
Disruption® Company

Always a joy to brand, launch 
and help establish invested clients.

顶级联系中心服务

联系中心服务

业务流程外包

市场研究

帮助您
从琐碎的
管理细节中
解脱出来

实情：高管人员80%的精力耗费在管理琐碎细节上，
仅有20%的精力用于谋划战略。
何不设法将这两个数字颠倒过来，提高管理能力，又节省资金？

业务流程外包解决方案
助您实施战略、
提高业绩

诚信、专注、热情

C
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CY
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K

E&Y A3.pdf   4/6/08   19:58:14

Ready to talk
World Aviation Group.

EY 
Adapting a global leader 

to a local perspective.



GO

2011 2012 2013

PAVI
In this case Big 
means Huge!
We conceptualised and 
contracted the building of a 
real life 4m long shopping trolley 
that translated beautifully in 
photo and on film.

Join the Revolution
A concept that carried itself superbly in print 
and translated into a brilliant activation 
involving Reality TV... on a boat!

IT’S A SILVER
OBSESSION

NAXXAR ROAD, IKLIN           GABAGIOIELLI.COM

Open All Day 09:30am - 7:00pm Saturdays 09:30am - 01:00pm

Silver 
or Gold
GABA Gioielli

Never say never
AllCare Insurance.
Promoting insurance with a concept 
that is out of this world.
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2013 2014 2015

The truck that travelled 
around the world 
on the internet.
The McDonald’s Food Truck honed in on food as an 
industry, focusing on the quality of the products.

This phenomenal activation featured at 
Notte Bianca stopped people in their tracks.

Simple idea,
Big turnout

A fusion of local tradition 
and modern innovation.

Entrusted with the planning, creation 
and implementation of integrated 
communications strategies for 
Malta’s leading local bank!

BOV
Success your way.



2016 2017 2018

What if...
Reviving 

Fairytales 
for Brown’s 
Pharmacy.

Paradox theory 
of Change: 

acknowledging 
yellowing teeth is the 

first step towards 
wanting them 

whitened. 

The truck that travelled 
around the world 
on the internet.

Business 
Leaders Malta.

Year in year out we 
strategically generate the 
conference theme and 
invite. To describe this 
task as fun would be a 
huge understatement.
It’s awesome!

POANG
An illustrated app 
empowering the 
sense of community 
and encouraging a 
clean platform.

Strategic 
Creative
Partners

Pink October

Awareness Campaign. 
Being the brains and brawn behind the 2017 
Pink October campaign was nothing short of 
an absolute honour. How better to dedicate 
our time than raising awareness for the fight 
against breast cancer.



19
68

 -
 2

0
18

TB
W

A\
A

N
G

H
al

f a
 c

en
tu

ry
 in

 t
he

 m
ak

in
g



A campaign 
  succeeds 
    only if it 
      impresses 
        your client’s     
          clients.

Godfrey Grima, Founder
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The advertising industry has never been 

a place for the faint hearted - this has 

probably never been truer then it is today. 

The world is moving forward at a frenetic 

pace and consumers are today more 

complex and in control than they have ever 

been. Their wants and needs continue to 

evolve and this has made life that much 

more challenging for brands everywhere. 

Everyone’s mission is to engage and delight, 

whilst ensuring the delivery of positive results 

and the best possible ROI.

In this landscape, one could easily be fooled 

into thinking that the Johnny-come-latelies 

of this business have an advantage - but 

that’s not necessarily the case. Yes the world 

may be changing; yes, human behaviour is 

evolving and yes new channels are coming 

to the fore! Yet fact is that the spirit of this 

business remains the same. 1. Love your 

clients and the brands they entrust to you! 

2. Hire the most dynamic, versatile and fun 

Pirates for life



people and let them express their energy and 

creativity as best they can. 3. Remain consistently 

in touch with the latest consumer trends and 

realities. 4. Produce work that you really believe 

in, work that has a purpose, that meets the real 

strategic objectives and that communicates as 

simply and effectively as possible.

At TBWA\ANG, this is what we are all about. 

We help our clients challenge the way they 

do things, reinforcing their brand belief and 

strategy while ensuring their brand behaviour 

and communication is a true reflection of 

those same beliefs. The Pirates on board this 

ship are a delightful mix of creative thinkers, 

each specialised in their respective fields. From 

strategic planners to project managers, brand 

leaders, graphic artists, designers, digital gurus, 

mathematicians, copy writers and business 

consultants - you will be hard pressed to find 

a more interesting and committed group of 

individuals under one roof. Everything we do is 

To be in this industry you 
have to love life. 

GODFREY GRIMA, FOUNDER

aimed at supporting brands in becoming 

ever more relevant in the hearts and 

minds of their target users and consumers. 

We have a great understanding of 

human psychology and consumer 

behaviour and can best leverage all the 

available channels to deliver effective 

communication to inform and trigger 

action. Adding to this, TBWA’s globally 

renowned Disruption® Methodology 

helps give true structure to our thinking 

and our ideas - ensuring a strong 

strategic centre that delivers meaningful 

and effective creativity.

In terms of service offering, we are a 

full service operation, going beyond a 360° 

media approach and helping brands build 

omni-channel strategies that effectively help 

the brand engage with consumers 365 days 

a year. Our internal team is lucky enough 

to be backed by a number of best of breed 

partners who collaborate with us in ensuring 

the work hits the mark every time.

Today we are 50 years young, all the 

wiser and ever more determined to 

deliver stand out creativity that helps 

our clients succeed.



Leader
ship

GODFREY GRIMA 

FOUNDER
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JULIANNE GRIMA 

CHAIRPERSON



We are creatives who 
disrupt the course of action. 

Modern pirates who sail across 
unconventional routes. 

BERTRAND ATTARD 

DIRECTOR

FIORELLA ELLUL 

GENERAL MANAGER
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Leader
ship

KEVIN ATTARD 

CHIEF FINANCIAL OFFICER

MARYLIN MELI 

OPERATIONS MANAGER



We take risks. We rewrite rules. 
We come up with brave ideas that 

take on conventionally-steered ships. 

RICHARD AGIUS

SENIOR CREATIVE DIRECTOR

DESIREE MALLIA

BUSINESS DEVELOPMENT 
LEAD
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Strategic Planning

Branding

Marketing

Public Relations

Advertising

Event Planning

Media Schedules, off and online

Media Booking, off and online

Illustration

Graphic Design

Motion Design

Newsletters

Animation

Publications

We are 
The Disruption® 
Company

Websites

UI-UX 

Front-end Design

Development

Digital Advertising 

Email Marketing

Social Media Strategy

Social Media Schedules

Social Media Campaign 

Monitoring and Reporting

Content and Copy Writing

Radio Scripts \ Voiceover

Story Boards 

TV Commercials

Documentaries \ Corporate Videos

A seasoned full service 
agency offering:




